
COPYRIGHT?  
WHAT’S 
THAT? 
RESPECT COPYRIGHT, 

PROMOTE CREATIVITY 



PURPOSE 

 
To give the creator control of the use of 
their creations for a set period of time. 
All creators, including photographers, 
authors and artists of any kind, are entitled 
to payment for their hard work. 



FACT OR MYTH? 
•  All content on the internet is free! 
•  While permission is not absolutely 

necessary, it is highly recommended 
•  I can use an image if it has no copyright 

notice 
•  I don’t need permission if I change it in 

some way 
•  I can use an image if I don’t profit from it 
•  I don’t need permission if I only use a 

part of the image 
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THE OWNER CONTROLS 
The rights to: 
•  Make copies  
•  Distribute copies  
•  Perform publicly (plays, film, or music) 
•  Display publicly (artwork, or anything used 

on the internet or TV) 
•  Make changes to a work or change the work 

into another media 



WHEN DOES IT TAKE 
EFFECT? 
•  As soon as the image is taken 
•  After the image is published 
•  After copyright papers have been 

authenticated 
•  1 year after the image is taken 
•  70 years after the image is published 
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WHAT IS PROTECTED? 
•  Architectural design 
•  Books  
•  Magazine articles 
•  Street dances 
•  Song lyrics  
•  Music scores 
•  Children’s names 
•  Historical documents 

•  Film and theater 
•  News events 
•  Photographs 
•  Mathematical 

equations 
•  Digital graphics 
•  Sculptures  
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WHAT IS NOT 
PROTECTED? 

ideas, procedures, discoveries 
•  The ingredients of the recipe are not 

copyrightable, but the instructions are. 

 



WHAT IS NOT 
PROTECTED? 

Ideas, procedures, discoveries 
Titles, names, short phrases, slogans 

• Skittles “Taste the Rainbow” is not copyrightable, 
but it can be trademark protected (which is a topic 
for another day :) 
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• A standard calendar is not copyrightable. 
 



WHAT IS NOT 
PROTECTED? 

Ideas, procedures, discoveries 
Titles, names, short phrases, slogans 
Facts, news, and research 
Works in the public domain 

• Anything distributed by the U.S. Government. 
• Anything posted on a public domain website (like 

morguefile.com) 



WHAT IS NOT 
PROTECTED? 

Ideas, procedures, discoveries 
Titles, names, short phrases, slogans 
Facts, news, and research 
Works in the public domain 
Works not fixed in a “tangible expression” 

• Unplanned speeches that are not written or 
recorded 





COPYRIGHT LIMITATIONS 

Thank goodness for FAIR USE! 
It allows limited usage of copyrighted 
materials. 
 
Watch before moving on: 

•  https://www.youtube.com/watch?v=0QiO_H0-ok8  



FAIR USE FOUR 
FACTORS TEST 
1.  The purpose and character of the use

•  Educational, Nonprofit, and Personal use is fair use.
•  Commercial, For profit, and Entertainment is not fair use.
•  Example: Could you use an image you found on Google 

search engine to promote your high school musical?

image source 
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•  Commercial, For profit, and Entertainment is not fair use.
•  Example: Could you use an image you found on Google 

search engine to promote your high school musical?

•  Your high school 
  musical is an 
  entertainment and for 

   profit production
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FAIR USE FOUR 
FACTORS TEST 
1.  The purpose and character of the use
2.  The nature of the copyrighted work 

•  Is it published or fact? That is Fair Use.
•  Is it unpublished or a “creative work”? That is not fair use
•  Example: Would it be ok to use a graphic of a dragon 

that you found on a video gaming website as a cover 
image for a flyer you made to promote a party?

.
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•  Is it published or fact? That is Fair Use.
•  Is it unpublished or a “creative work”? That is not fair use
•  Example: Would it be ok to use a graphic of a dragon 

that you found on a video gaming website as a cover 
image for a flyer you made to promote a party?

•  The graphic is someone else’s 
  creation and you would need to 
  get permission to use it.
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FAIR USE FOUR 
FACTORS TEST 
1.  The purpose and character of the use
2.  The nature of the work
3.  The amount of the work 

•  Is it a small amount, or not a significant part? That is fair 
use! 

•  Is it a large amount, or the heart of the work? That is not fair 
use!  

•  Example: Does a radio station have the right to play 15 
second clip of a hit song to emphasize a point they are 
trying to make? 

. 
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1.  The purpose and character of the use
2.  The nature of the work
3.  The amount of the work 

•  Is it a small amount, or not a significant part? That is fair use! 
•  Is it a large amount, or the heart of the work? That is not fair 

use!  
•  Example: Does a radio station have the right to play 15 second 

clip of a hit song to emphasize a point they are trying to make? 

•  15 seconds is not a significant  
          amount of time, especially if it is not the 
   “heart” of the song. 
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FAIR USE FOUR 
FACTORS TEST 
1.  The purpose and character of the use
2.  The nature of the work
3.  The amount of the work 
4.  The effect on the market of the work 

•  Is there no impact on the product market? Is there restricted 
access to the public? That is fair use. 

•  Is there significant impact on the market? Is it made 
available to the world? That is not fair use. 

•  Example: Could you use the little Facebook icon on a club 
sign-up sheet to indicate that you have a Facebook page? 

. 
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3.  The amount of the work 
4.  The effect on the market of the work 

•  Is there no impact on the product market? Is there restricted 
access to the public? That is fair use. 

•  Is there significant impact on the market? Is it made 
available to the world? That is not fair use. 

•  Example: Could you use the little Facebook icon on a club 
sign-up sheet to indicate that you have a Facebook page? 

•  It will not affect Facebook sales in the  
  slightest! 
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IN SUMMARY:  
YOU CAN USE IT IF… 
You are doing at least 2 (but 3 is better, and 
4 is best) of the following:

• Using the work for a educational, nonprofit, or 
personal purposes.

• The work that you found was published. (nature)
• You are using a small amount or insignificant part 

of the work. 
• The way that you use the work will not affect its 

market. 



INFRINGEMENT:  
      ANOTHER WORD FOR- BREAKING THE LAW 

You have “infringed” someone else’s work 
if you: 
•  Use all or most of the work 
•  Use the work after your license is up 
•  Alter the image without permission 
•  Recreate the image/work but making it 

look pretty much exactly the same 
 



CASE STUDIES 
Go to the link below and discuss the first 
three cases as a class. 
Do you agree with the verdict? 
https://99designs.com/blog/tips/5-famous-
copyright-infringement-cases/  



HOW TO AVOID INFRINGEMENT 
KNOW THE RISKS! 
If you are going to use an image or other media  

• Carefully examine fair use OR: 
• Get permission or obtain a license for all the uses that 

will be needed; 
• Use public domain media (Images or documents that 

are made public by the artist or anything created by the 
U.S. government) 

Public domain websites: 
•  http://www.morguefile.com/ 
•  http://www.publicdomainpictures.net/  



WHY SHOULD ANYONE 
CARE? 

It is just too expensive! Not to mention…it’s 
stealing!  
You could face fees from $750 to $30,000- 
and that is for accidental infringement.  
If you do it on purpose your costs could go 
up to $150,000! And that doesn’t even 
include the attorney costs. 



So, be creative... 
AND respect 
copyright 
  



YOUR TURN! 
Complete the worksheet with some very 
interesting cases.  
Your new found knowledge of copyright 
and fair use will help you with your 
judgment in these cases! 



RESOURCES 
Purdue University Copyright Office 
•  https://www.lib.purdue.edu/uco/CopyrightBasics/index.html 

Public Domain Websites 
•  https://ccsearch.creativecommons.org/ 
•  http://www.morguefile.com/archive 
•  http://www.publicdomainpictures.net/  

Copyright Cases: 
•  https://99designs.com/designer-blog/2013/04/19/5-famous-copyright-infringement-

cases/  
•  https://www.techdirt.com/articles/20150820/10343532017/photographer-loses-

copyright-infringement-lawsuit-against-mapmaker-that-used-his-photo-with-his-
explicit-permission.shtml 

•  http://www.newyorker.com/business/currency/who-owns-this-image 
•  https://pixsy.com/10-cases-that-show-how-complicated-copyright-law-really-is/  


